
Enhanced
BRAND GUIDELINE



Nurturing Growth, Inspiring Impact

Our Brand

Being Unique
The brand identity is what sets your business apart from the competition and 

makes it clear and concise to potential clients who and what the company 

stands for. The brand is a feeling that is expressed through many images and 

unique phrases that a company uses to describe itself. These characteristics 

create a sense of professionalism as well as setting a tone or promise to the 

customer as to how they will be treated when doing business.
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MISSION / Promise Academy cultivates wise, creative, and compassionate 

leaders through exemplary Christ-centered education in North 

Tyler for the joy of our city and the glory of God.

TAGLINE / Providing a private, affordable, Christian education to the 

neighborhoods of North Tyler.

Providing a private, affordable, Christian education 
to the neighborhoods of North Tyler.

VISION / Promise Academy joins families to nurture kingdom-minded citizens 

who work for justice, economic opportunity, ethnic harmony, hope 

for the family and joy in their communities.



Our Logo

Brand Identity
One of the most recognized elements of a brand is the logo of the business.  

It is a uniquely visual element that separates the business from the variety 

of options consumers have. In order to maintain brand consistency the logo 

must be kept in strict accordance with these guidelines. Careful consideration 

must be taken when reproducing the logo on any medium.

Providing a private, affordable, Christian education to the 
neighborhoods of North Tyler.



MAIN LOGO

Negative Color Version
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VARIATIONS

Clear Space Padding:

Logo should have not less than 10px clearance from other text and images from all sides. 

Acceptable Adjustments:

Logo may be adjusted to one color or to fit a horizontal space in the following formats only.

Icon may be used separately for select design techniques without separation of elements.



INCORRECT USAGE
Logo-mark shall not be altered in any manner of moving or resizing proportions of any elements. 

Use of effects or color changes outside of specific approved methods will NOT be allowed.
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10 YEAR LOGO

Negative Color Version



VARIATIONS



Our Colors

Color Pride
Specific selection of the company colors has been documented in order 

to assist in achieving consistent print production. These color must be kept 

consistent in any use of brand identity. Consideration for product variations 

are allowed by company authority when finding substitutions. The color of 

brand identity creates a visual appeal and identifier and must be cared with 

as much respect as the logo.

Providing a private, affordable, Christian education to the 
neighborhoods of North Tyler.



PRIMARY COLORS
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BRAND COLORS

APPROVED VARIATIONS

Colors have been chosen for use in production of all forms of print and web applications. 

Strict adherence to these color codes is required to maintain consistent appearance.

Navy

Pantone	 274 C 

CMYK	 100 100 33 36

RGB	 32  27  81

HEX	 201b51

Yellow

Pantone	 Yellow C

CMYK	 2  11  100  0

RGB	 253  217  0

HEX	 fdd900

Blue

Pantone           541 C	

CMYK	100  84  30  16

RGB	 27, 62, 111

HEX	 1b3e6f

Light Blue

Pantone	 283 C

CMYK	 29  18  4  0

RGB	 127  178  216

HEX	 7fb2d8

ACCENT COLORS

Grey

Pantone	 445 C

CMYK	 70  59  59  44

RGB	 63  68  68

HEX	 3f4444

White

CMYK	 0  0  0  0

RGB	 255  255  255

HEX	 ffffff



Providing a private, affordable, Christian education to the 
neighborhoods of North Tyler.

Our Fonts

Typography
Specific selection of the company fonts has been documented in order 

to assist in achieving consistent design creation These fonts must be kept 

consistent in any use of brand identity. Consideration for font variations are 

allowed by company authority when finding substitutions. The font of brand 

identity creates a visual appeal and identifier and must be cared with as 

much respect as the logo.



PRIMARY

Fonts must be maintained through 

all forms of print and design. In the 

event font can NOT be replicated, 

then a substitute font may be used 

in place.

Gotham

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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OTHER FONTS USED

WEB FONT

Montersatt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Poppins
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789



Our Style
Images
To ensure authentic representation and foster a genuine connection with 

our community, our school’s branding will exclusively utilize real brand 

photography and student artwork. This policy mandates the avoidance of 

stock photos, which often lack the personal touch and unique character that 

define our institution. By showcasing images of our actual students, faculty, 

and campus life, alongside the creative expressions of our children, we 

aim to project an honest and vibrant portrayal of our school’s values and 

environment, celebrating the individuality and talent within our walls.



Providing a private, affordable, Christian education to the 
neighborhoods of North Tyler.


